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Abstract. This study aims to explore the development and influencing factors of Chinese
Internet language. With the continuous development of information technology, the Internet is
changing the way media outlets, influencing social media and online environments, and further
shaping Chinese Internet language. The author utilizes literature review and descriptive research
method to summarize the transformation of Chinese Internet users from passive audiences to active
participants, as well as the positive role of the Chinese Internet environment in shaping Internet
language. Furthermore, the author emphasizes the diversity and creativity of Chinese Internet
language and how it caters to the sociocultural needs, enriching the culture of Chinese society.
Through a questionnaire survey of more than 50 Chinese students' use of Chinese social media and
Internet buzzwords, the study demonstrates the significant role of Internet language in the evolution
of Chinese society, contributing a unique linguistic and cultural wealth to the future development of
China. This research can offer valuable insights into the role of Internet language in expressing
social and cultural sentiments, can contribute to a deeper understanding of how language adapts and
transforms within the context of online communication.

Keywords: Chinese, Internet language, Internet buzzwords, social media, social culture,
social psychology, language attitude.

K. M¥KaTaﬁ1, P.O. I[OC])IMﬁeKOBaZ, N.B. KopOBnHa3
'On-Papabu amvindaser Kazax ¥immuix ynusepcumeminiy PhD doxmopanmol
(Kazaxcman, Anmamel K.), e-mail: klaramukatay@gmail.com
2punonozus evLILIMOAPBIHBIY OOKMOPYL,
on-DPapabu amvindasw Kazax ¥immulk yHUeepcumeminiy aza OKblmyubiCol
(Kazaxcman, Anmamer K.), e-mail: dossymbekova.rauan@gmail.com
Spunonozus vLLIMOAPLIHBIY OOKMOPLL, OOYEHN
H.II. Ozapes amuindazet Mopoogust memaekemmix yHugepcumemi
(Peceii, Capanck x.), e-mail: korirfox@gmail.com

*Bi3ze Oypuic cinmeme Hcacanvls:

Muhatai K., Dossymbekova R.O., Korovina I.V. From Cyberspace to Society: Exploring the Phenomenon of
the Chinese Internet Language // Acayu ynusepcumeminiy xabapuvicel. — 2024. — Ned (134). — b. 207-223.
https://doi.org/10.47526/2024-4/2664-0686.115

*Cite us correctly:

Muhatai K., Dossymbekova R.O., Korovina 1.V. From Cyberspace to Society: Exploring the Phenomenon of
the Chinese Internet Language // Iasaui universitetinin habarshysy. — 2024. — Ne4 (134). — B. 207-223.
https://doi.org/10.47526/2024-4/2664-0686.115

Date of receipt of the article 22.01.2024 / Date of acceptance 30.12.2024
207



https://doi.org/10.47526/2024-4/2664-0686.115
mailto:klaramukatay@gmail.com
mailto:dossymbekova.rauan@gmail.com
mailto:korirfox@gmail.com
mailto:klaramukatay@gmail.com
mailto:dossymbekova.rauan@gmail.com
mailto:korirfox@gmail.com
https://orcid.org/0000-0003-2593-8575
https://orcid.org/0000-0001-9556-0403
https://orcid.org/0000-0003-4715-8377

ISSN-p 2306-7365

SACAYH YHUBEPCHUTETIHIH XABAPIIIBICHI, Ne4 (134), 2024 ISSN-e 2664-0686

KpITailiarpl HHTEPHET TTi:
dJIeyMeTTIK Meina AdyipiHaeri dJ1eyMeTTiK NCUX0JI0THsl Typasbl ofJiap

Anparna. byn makanana Keitaiiiarbl MHTEpHET TUTIHIH JaMybl KOHE OFaH 9Cep ETETiH
dakropnap 3epaeneHei. AKNapaTThIK TEXHOJIOTHSHBIH Y3IKCi3 1aMyblHA OAiIaHBICTHI dJICYMETTIK
xemiepae Maaimertep o6epy Tociii e3repi. Col apKbUIbl aKIAPATTHIK KEHICTIKKE dCep €Till, KbITai
MHTEPHET TUIIH OJaH opi >KeTuidipe TycTi. Makama aBTOpiapbl 3epTTE€y TaKbIPHIObIHA KaTBICTHI
onedueTTepre IOy »Kacail OTHIPBIN, Ma3MYH/IbI TaJ1ay 9/1ICTEPiH KOJIAaHAIbI.

ConpiMen Katap KeITaiinarsl HMHTEpHET mNalAaTaHyIIbUIAPAGIH O€JICeHAUNITIHIH apTy
Tpanchopmaruscel capaananbl. KXP ramaMTop xemiyiepi KOFaMJiarbl HHTEPHET TUTIHIH OeJceH/Il
naMyblHa OH ocepiH Tturizyge. CoHmali-ak OCHI €J/Ieri MHTEPHeT TUIHIH ajdyaH TYpJUlri MeH
KpEaTUBTUIIr KapacThIpbUIbIN, OHBIH KpITail MomeHWeTiH OalbITylarbl pejii MEH oJeyMETTiK-
MOJICHH KKETTUTIKTEP I KeHIHEeH KOJIJIAHATBIHBI TYpaJibl OasH/IaJFaH.

bynan Oenek, makanana Kpitail cTyneHTTepl apachlHAa 9IEYMETTIK Kelijep MEH WHTEPHET
CIICHTTEpiH TaiJalaHyblHa KaTBICTHI cayaiaHama >Kypri3inaai. COHBIH HOTH)KECIHAE KbITall TUTIHIH
JamMybIHa JTUHTBUCTUKAIBIK dp1 MOJICHU TYPFBIIAH yiec Koca OTBIPBIN, MHTEPHET TUTIHIH MaHbBI3/IbI
penin kepcereni. by 3epTTey KYMBICBIHAH QJICYMETTIK JKOHE MOJCHHM KOHUI-KYWII Oimmipymeri
WHTEpPHET TUIIHIH peyi Typalbl KYHIbl TYCIHIK anmyra Oonaibl >KOHE TUIAIH OHJIAMH-
KOMMYHHKAITUSFA Kajlaii OeHiM/IeIIeTIHIH XKOHE 63rePeTiHIH TEPEHIPEK TYCIHYTEe BIKIAT eTe/Il.

Kiar ce3mep: KpiTail Tidi, WHTEpPHET TN, WHTEPHET-CICHITEPl, OJICYMETTIK KeIiiep,
QJIEYMETTIK MOJICHHET, dJICYMETTIK IICUXOJIOTHSA, TUIAIK KO3Kapac.
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SI3bIK KUTAHCKOI0 HHTEPHETA:
OTpPaKeHue COLUAIBHOMN NCUXO0JI0IMHU B 30Xy COLHAIBHBIX MeAHa

AHHOTanus. B naHHO# cTaThe paccMaTpUBaETCs pa3BUTHE KUTAMCKOTO SI3bIKA HA IPOCTOpax
MHTEpHETa U (PaKTOPHI, BIUSIOUINE HA HETO. B CBSI3U C MOCTOSHHBIM pa3BUTHEM MH()OPMAIIMOHHBIX
TEXHOJIOTUH M3MEHWJICS CIOCO0 MpeNoCTaBlIeHUss MH(OpMalMu B COLHUAIBHBIX CeTsAX. Takum
00pa3oM, 3TO MOBIHAIO Ha HHPOPMALIMOHHOE IPOCTPAHCTBO U €lle OOJIbIle YIYUIINIO KUTAaHCKUil
MHTEPHET-A3bIK. ABTOpBl CTaTbU TPOBOAAT JUTEPATYpHbIM 0030p, CBSI3aHHBIA C TeMOM
HCCIEA0BAHMS, a TAKXKE UCIOJIB3YOT METOJIbI KOHTEHT-aHAIN3a.

BMmecte ¢ Tem, aHanusupyeTcs TpaHc(opMaius BO3pacTarollel aKTMBHOCTH WHTEpPHET-
nonb3oBareneil B Kurae. MHTepHer-cetn KHP moOmoXUTENBHO BIMSAIOT HAa aKTUBHOE DPa3BUTHE
MHTEpHET-sA3bIKa B oOmiecTBe. Takke paccMaTpUBAIOTCS pa3HOOOpazue M KPEeaTHMBHOCTH S3bIKA
WuTepHera B 3TOH cTpaHe, COOOIIAETCS O €ro Poju B OOOTallleHUU KUTAMCKOW KYJIBTYPBI M €ro
LIMPOKOM HMCIIOJIb30BAaHUU JUISl COLTMOKYIIBTYPHBIX HYXI.

IIoMrMMO Bcero BBINIEYKA3aHHOTO, B CTaTh€ YKa3aHbl JAHHBIC II0 NPOBEACHHOMY OIPOCY
CpeIy KUTalCKUX CTYJEHTOB KacaTeJbHO MCIOJIb30BaHUS COLMAIbHBIX CETEW U MHTEPHET-s3bIKa. B
pe3ysIbTaTe 3TO IOKA3bIBAET BAXKHYIO POJIb MHTCPHET-SA3bIKA, BHOCSALICTO JMHIBUCTUYECKUU H
KyJIBTYpHBIH BKJIAJ B pa3BUTHE KUTANCKOTO s3bIKa. JTa HMccienoBareibckas padoTa JaeT HEeHHYIO
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UH(OPMAIHIO O POJIH SI3bIKA HA MIPOCTOPAX WHTEPHETA B BBIPAKCHUH COLMANBHBIX M KYJIBTYPHBIX
HACTPOEHUH M crocoOcTByeT Oosiee TIIyOOKOMY MOHHMMAHHMIO TOTO, KaK S3bIK aganTUpYyeTCs U
MCHACTCA B OHHaﬁH'KOMMYHHKaHHH.

KiroueBble c10Ba: KUTAWCKUiA SI3bIK, MHTEPHET-A3bIK, HHTEPHET-CJICHT, COL[HAIbHBIC CETH,
coMalibHad KyJibTypa, CoualibHasA IICUXOJI0Irusi, A3bIKOBOC OTHOICHUC.

Introduction

In 1994, the Internet era officially began in China. This “fourth media”, following
newspapers, radio and television, not only brought great influence to the society, but also provided a
new field of study for the academic world. With the popularization of the Internet, an
unprecedented Internet language has also developed. Among them, some words with strong
spreading ability and high frequency of use have become the current Internet buzzwords. The
evolution of Chinese Internet language demonstrates the profound impact of digital connectivity on
contemporary society. From its inception in the early days of internet proliferation to its ubiquitous
presence today, Chinese Internet language has undergone an extraordinary journey, reflecting
changes in societal, cultural, and political dynamics. The core of this linguistic evolution lies in the
transformative impact of social media platforms. Forums, blogs, microblogs, and instant messaging
services not only democratize the dissemination of information but also enable users to actively
engage in public discourse, providing a platform for online dialogue and expression.

The existing excellent research on Chinese Internet language largely originates from Chinese
scholars, not only due to their inherent linguistic advantages but also because of China's relatively
closed Internet environment. Due to strict Internet regulation in China, social media platforms
widely embraced by international audiences are banned in mainland China, making domestic social
media platforms the base for Chinese netizens. On one hand, the increasingly stringent Chinese
government censorship imposes restrictions on online speech through internet regulation,
challenging the development of Chinese Internet language. On the other hand, it also stimulates
continuous innovation in Chinese Internet language as netizens employ innovative strategies to
circumvent censorship and uphold freedom of speech.

This article provides a comprehensive exploration of the multifaceted nature of Chinese
internet language, utilizing survey data and scholarly insights. By examining usage patterns,
attitudes, and societal impacts, the authors delve into the rich characteristics of linguistic innovation
in contemporary Chinese online communication. Through an analysis of the intricate interplay
among language, technology, and culture, the study elucidates how Chinese internet language has
evolved from merely serving as a tool for social commentary to actively fostering cultural
resonance and reflecting linguistic diversity. It underscores the pivotal role of Chinese internet
language in shaping digital discourse and facilitating societal interaction.

The goal of this article is to emphasize that internet language is not only a linguistic
phenomenon but also a social and cultural phenomenon, by examining its development, changes,
and reflection of social psychology. Furthermore, it aims to enable Chinese language learners and
teachers in Kazakhstan to gain a deeper understanding of the Chinese language and Chinese social
culture.

Research methods and materials

Some researchers have studied Internet language from the perspective of sociolinguistics. For
example, Kang Zhongde published the paper “A Sociolinguistic Investigation of Internet Language”
in 2011, “Sociological Analysis of Internet Slang” by Zhang Qian in 2022, Meng Junyang's
Analysis of the Production Mechanism and Social Functions of Internet Slang in 2022, and so on.
However, similar papers just have emphasized the linguistic features of web languages. In the paper
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of Alexandra Valery Draggeim in 2013 “Registration and Influence: Internet Slang and Chinese
Social Culture”, the author cites Halliday's register theory to explain the relationship between the
unique characteristics of Internet language and normative issues, and discusses the use of Internet
popular language by netizens, the reasons behind it, as well as explore the popularity of Internet
terms and how they reflect the socio-cultural characteristics of contemporary China.

The research materials for this article were all derived from published academic articles and
works related to Internet language and Internet buzzwords, the collected data was sourced from
social media platforms. During the research, the author primarily employed literature review,
descriptive research method. In the initial stages of the research, the author reviewed a substantial
amount of existing research findings, organized and analyzed the collected relevant materials to
establish a theoretical foundation. Subsequently, a significant number of instances of Internet
buzzwords were obtained from social media platforms for analysis. To gain a more comprehensive
understanding of the social and cultural significance of Internet buzzwords, as well as to achieve an
integration of theory and practical application, the author employed a questionnaire survey. The
survey was conducted among 50 undergraduate, graduate, and doctoral students from China who
were studying in Kazakhstan. The choice of international students as the target group was primarily
because they all originate from China, are familiar with and understand Chinese Internet language,
and are frequent Internet users who are more sensitive to Internet buzzwords. The questionnaire
consisted of three parts: students' background information, their usage of Internet language, and
their attitudes toward Internet language.

Analysis and results

With the continuous development of information technology, the Internet, with its capacity
for information creation and dissemination, is driving a significant transformation in
communication media, ranging from form to content to the mode of transmission. According to
KAWO's 2023 China Social Media Platform Guide, as of December 2022, Chinese social media
users accounted for 95.13% of the total Internet users (based on the data at that time, the number of
Chinese Internet users had surpassed 1.067 billion, with an Internet penetration rate of 75.6%). The
era of "universal socialization" is driving transformations in social media platforms and content
forms. Internet users spend an average of 26.7 hours online per week, with 99.8% using their
mobile phones to access the Internet, signifying a rapid change lifestyle habits [1, p.3]. The Internet
is exerting unprecedented power, continually impacting and even disrupting the existing social
ecosystem, altering people's lifestyles, and opening up another world coexisting with human reality
— the online society. On the one hand, the online society provides a platform and means for the free
expression of public discourse. On the other hand, it forms new discourse spaces and unique
rhetorical modes through social media platforms such as forums and blogs. The public discourse
field derived from the online space presents the intuitive experiences and expressions of the public
regarding contemporary social life. This is a relatively open, free, and shared space for discourse
media [2, p. 42-43].

The act of personal presentation and personal expression in online media have become the
daily life style of the public nowadays. The rise of forums, chat rooms, search engines, instant
messaging, blogs, microblogs, social networking sites, and many other interactive Internet
information platforms has transformed people from media “audiences” to “users”. People not only
receive information, but also express themselves, create content and share it with each other. People
have shifted from passively consuming media content, watching media events, and submitting to
mainstream social ideologies to actively creating and sharing information, personally participating
in public discussions, and taking part in the social development process. People present themselves
in a more open and personalized way, constantly sharing with each other to achieve large-scale
knowledge sharing. Every Internet user can make his or her voice heard and express his or her own
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opinions and attitudes, and everyone can build a self-owned “We Media” with the help of Internet
tools.

Throughout the history of Internet development in China, from 1989 when the Internet
officially entered mainland China, and April 1994 when China officially joined the Internet, since
then, the increasing number of network users often sit in front of the computer screen to
communicate with each other. Like any new language medium, at the beginning, words were
always inaccurate, and there were a lot of misunderstandings. Gradually, as netizens have become
more and more familiar with the conventions of the Internet, Internet users have gradually found
their own voices and modes of expression on the networking platform, which has directly led to the
emergence of unique language variations, the Internet language that we are discussing [3, p. 4]. In
2005, the number of Chinese netizens exceeded 100 million, Internet Language began to become an
independent variant; in the next six or seven years, the phenomenon of Internet buzzwords
reflecting public opinion was escalated from a linguistic fact to a social fact. Reality changes and
even conceptual conflicts caused by the transition were promptly presented in Internet buzzwords.

For example, Internet buzzwords from earlier years, such as the term “#Zgt\l [béi jiu ye],”
exposed the irregularities in employment statistics work, where the focus was on presenting
attractive data rather than reflecting the facts. This fraudulent behavior not only hurt people's
emotions but also hindered the formulation and implementation of national economic plans.

“F.34 [ju ying]” originally referred to an infant of enormous size. In recent years, people have
used the term to refer to adults who are mentally stuck in infancy. These people are self-centered,
lack a sense of rules, have no moral constraints, and when a situation exceeds their expectations,
they lose control of their emotions and behave aggressively, using babyish ways to protest to others
and even the surrounding environment [4].

Terms like “##/E[wo ju]” and “f}ZE[yi za]” revealed a series of issues related to housing,
especially the job and survival pressures faced by college graduates and young people in society.

The popularity of “H{Z[pin di€]” and its implications reflected the life attitude of the younger
generation. This attitude involves abandoning personal struggle and effort, indulging in enjoyment
and consumption, particularly the ostentatious displays of wealth that prompted Chinese people to
reflect on the changing social psychology.

Similarly, in recent years, the term “PN4R[néi juiin]” describes excessive competition within a
specific field, leading to individuals competing and undermining each other.

“#|dE3¢[ge jiu cai]” is a metaphor for the exploitation of the lower class by those in power
and privilege.

“ff SR [fo xi]” represents an attitude towards life characterized by having no desires or
attachments, experiencing neither extreme happiness nor sadness, and seeking inner peace.

“R¥EFT T [tian xudn di gong rén]” emerged during the COVID-19 pandemic and refers to
a situation where conditions favorable for laborers persist, regardless of the circumstances.

These various terms continue to emerge, documenting the phenomena and focal points in the
fields of politics, economics, culture, society, law, ethics, and daily life, each in their own unique
way and characteristics, reflecting the spirit of the times.

Social media as a network application not only supports users to communicate with each
other, but also allows users to produce their own content. In recent years, along with the
development of mobile Internet, social media has enjoyed explosive growth. According to Chinese
scholars Chen Lidan and others, the purpose of the use of social media by the public is personal
socialization and image construction, while social media have the ability to satisfy the
psychological needs of users to be “discovered” and “admired”, as well as to satisfy the needs of
users to “establish relationships” and “exert influence” [5]. The survey indicates Chinese Internet
users are mostly teenagers between the ages of 18 and 30. They are no longer satisfied with the
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conventional way of communication, but want to have fun and express their individuality through
online communication, as well as to gain the recognition of other netizens [3, p. 6].

According to the 52nd Statistical Report on Internet Development in China released by China
Internet Network Information Center (CNNIC) on August 28, 2023 in Beijing, up to June 2023, the
scale of Chinese Internet users reached 1.079 billion, and the Internet penetration rate reached
76.4%. In terms of the development of Internet applications, the user scale of instant messaging,
online video and short video still ranked in the top three, with a user scale of 1.047 billion, 1.044
billion and 1.026 billion respectively, and a user utilization rate of 97.1%, 96.8% and 95.2%
respectively [6]. These figures highlight the huge influence of social media in the Chinese online
ecosystem.

At the same time, the Internet has provided a brand new space for human beings to live and
develop, and the contemporary social groups who are increasingly dependent on the Internet society
have gradually formed a new way of thinking and lifestyle. Ordering takeout for dinner, booking a
car on the Internet, sharing food photos on social media, ordering daily necessities on Taobao,
purchasing online courses on video websites, sharing learning experiences with others through
social media, using social media as a platform for product sales, becoming Internet celebrities and
bloggers, and actively engaging in social media interactions have all become a part of our lives.
These social media interactions have not only changed our living habits, but also shaped our social
relationships and personal identities, changed our language habits, further demonstrating the
extensive influence of social media in contemporary society.

In recent years, the government of mainland China has become more and more strict in
censoring the Internet, which has also caused the public to rack their brains in order to be able to
make comments that are not permitted by the government, and come up with more and more ways
to avoid the regulation and blocking of websites, and even utilize harmonic characters for flirting
and satire. At the same time, due to the Internet regulation, some internationally popular social
media platforms such as YouTube, Facebook, Instagram and other foreign Internet products are
banned in mainland China. This has led to the emergence of similar localized Internet products,
such as Youku.com for watching videos, Sina Weibo for sharing instant messages, and WeChat for
instant messaging. Social media has played an important role in this context, becoming not only a
platform for people to share their views and build social relationships, but also an important
battleground between freedom of expression and government censorship. Social media users often
find innovative ways to bypass censorship restrictions, thus making the Internet an important
channel for free expression.

The relatively centralized and closed Internet environment in China has, on the one hand,
aroused to a certain extent the rebellious mentality of netizens, who want to speak freely to achieve
the freedom of speech, and on the other hand, it also provides a more nourishing environment for
the emergence and development of Chinese Internet language[3, p.5]. Due to the increasingly strict
censorship system in China, some of the key words and sensitive words for the most interesting
public events are banned, so netizens racked their brains to come up with some alternatives, which
were widely circulated because they gained the hearts and minds of the people, thus avoiding the
censorship of the Internet and allowing them to vent their opinions in a single breath.

For example, the term “JX F[da bai]” refers to epidemic prevention workers in mainland
China who wear white one-piece protective suits. It frequently appears in online discussions.
During the epidemic, China's particularly strict epidemic prevention measures led to public
discontent. Many public events during the epidemic period also garnered public attention. When
netizens express their dissatisfaction with the epidemic prevention system and workers, they use the
term “X H[da bai]” as an indirect reference.
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Similarly, “/INJH A [xido yang rén]” originally referred to lively and energetic people, but
during the epidemic, it came to denote individuals who had contracted the novel coronavirus and
tested positive for nucleic acid.

“{A] %% [h¢ xi¢]” is a Mandarin homophone for “#1{#%[hé xié]” (harmony), a term that
frequently appears in mainland Chinese internet language. The Chinese Communist Party promotes
a “harmonious society” policy and, alongside blocking pornographic and violent content, it also
forcibly removes or blocks information deemed detrimental to the party's interests under the pretext

of maintaining social harmony and stability. In some mainland Chinese forums, the term “F1{#[hé

xié]” itself has become a banned keyword. To bypass censorship, netizens use “F]#[hé xi¢]” or
other homophones as substitutes.

Further more, “ZF” stands for government (E{/ff[zhéng fi1]), “JC” represents police (¥5%%
[jing cha]), “ZZZQ” signifies political correctness (BIH IEffi [zhéng zhi zhéng que]). Such usages
have emerged as a way to evade sensitive keywords, in a context where firewalls and internet
censorship systems are prevalent.

The survey questionnaire investigated the social media usage patterns of 50 respondents, and
we can observe an interesting fact: even when studying abroad, Chinese international students still
tend to use Chinese domestic internet products.

The data shows that 92% of the respondents use WeChat, which is an instant messaging
application developed by Tencent. It features text messaging, voice messaging, voice input, voice
and video calls, photo and video sharing, location sharing, WeChat red envelopes (digital money
gifting), and money transfers. However, instant communication is only possible between users who
are connected as WeChat contacts.

76% of the respondents use the Chinese version of TikTok, known as Douyin.

68% of respondents use Xiaohongshu (Little Red Book), a Chinese social e-commerce
platform that presents information in a Pinterest-style layout and integrates video and live-streaming
features. Users can also share product reviews and travel destination descriptions in their “interest
notes”. This app is often considered as a Chinese version of Instagram, attracting relatively young
and educated users.

62% of the respondents use Sina Weibo, a social media website introduced by Sina.com,
offering microblogging services. Users can post updates, upload images and videos, or conduct live
video streaming for instant sharing and interaction. Currently, it's often referred to as the Chinese
counterpart to Twitter.

As for some of the foreign social media platforms that are more popular among local students,
the respondents appear to be less interested. Instagram has the highest usage rate at 58%, followed
by Facebook at 16%, TikTok at 26%, and Twitter at 10%.

It can be seen that the Internet censorship in China has had a profound impact on the social
media choices of Chinese Internet users. Despite the widespread popularity of foreign social media
platforms, overseas students still insist on using Chinese platforms. This highlights the impact of
Internet censorship in China and the role of social media in shaping individual social interactions
and Internet language.

The Chinese language is a language rich in creativity, through a variety of flexible
combinations of characters and words, words and words, and changes in the order of speech can
express unlimited meaning, this feature makes the creativity of the Chinese Internet language
especially prominent. The venting of dissatisfaction by netizens, through the spontaneous avoidance
of sensitive vocabulary, maximizes the use of the unique features of the Chinese language and the
strengths of the keyboard to convey emotions and ideas, resulting in different internet buzzwords
every year. These have become contemporary societal records originating from the grassroots,
documenting the human feelings and livelihood [7, p. 20-21].
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In this questionnaire survey, the author selected 28 of the most popular Internet buzzwords to
investigate the familiarity and usage of these terms among the respondents. The survey results
indicate that the majority of respondents (58%) are familiar with over 20 of these terms, while 14%
of students are familiar with 10-20 terms, and 22% of students are familiar with less than 10 of the
mentioned terms. However, relatively few respondents actively use Internet buzzwords. 60% of the
respondents stated that they use fewer than 10 of the 28 terms in their regular communication. In
other words, they may only use the most popular terms, limiting the range of vocabulary they use.

Regarding the reasons for using Internet language, in addition to most students believing that
it allows them to express their sense of humor, making their communication more interesting and
playful, some students also feel it allows them to stand out and be unique. Furthermore, some
students provided additional reasons, such as being able to better express their current emotions and
thoughts, the concise nature of Internet language, being influenced by those around them, and
meeting the current language demands.

An open-ended question in the questionnaire survey asked respondents to write down the
Internet vocabulary they use most frequently. To better understand the preferences of the
respondents in terms of vocabulary, the author categorized the emotions conveyed by these words
into several types, including expressions of dissatisfaction and sadness, expressions of compliance
or helplessness, indications of negative social phenomena, words used to convey positive
affirmation or surprise, simple abbreviations, and others. According to the statistics, the most
frequently used Internet buzzwords include words like “}Ef% [bai lan]”, “4#°F- [ting ping]”, “&
[juan]”, “#|dE3E [gé jit cai]” and “JL/REE [fan ér sai]”, among others. These words encompass
negative or dissatisfied meanings and are used to vent emotions related to negative social
phenomena.

Hence, it is evident that although respondents perceive the main reason for using Internet
language as “fun” and “humor”, there are deeper underlying reasons, such as expressing their
dissatisfaction or venting emotions related to negative social phenomena. Contemporary Chinese
society is undergoing a period of transition, where people's behaviors, lifestyles, and value systems
are changing. As the pace of life accelerates, young people living in this transitional period are
deeply affected by the pressures of their social environment.

If the spread of Internet buzzwords remains only at the internet level, its societal impact is
relatively limited. To garner widespread social attention, penetrate the daily lives of the populace,
and gain their acceptance, internet slang cannot do without the official discourse system and the use
of traditional media [8, p. 77].

For instance, there are school clubs named “YYDS (ZKiHY#f [yong yuin de shén])”, and
restaurants and shops with names based on internet slang, such as “IRFIFIRE [fan pdo pdo kuai
can]” (Fan Pao Pao Fast Food), “Wt <2%#%& [huan 1é song kuai can]” (Happy Delivery Fast Food),
“f SZEER[Ou mai gao de] (oh my god)” cake shop, and “FSFL[[AJERYE [ya li shan da kdo ya
dian]” (Duck Mountain Roast Duck Shop). Even in some mainstream media reports, in order to
attract public attention, titles containing internet slang are frequently used. For example, the official
WeChat account of the People's Daily used the title “YYDS! H[E2E 8% > A [zhongguo jizhong
meéng zhi dui]” (YYDS! China's Dream Weightlifting Team) to report on China's weightlifting
team's performance at the Tokyo Olympics; another example is the Chinese version of BBC News,
which reported on the phenomenon of China's economic downturn in the wake of the epidemic
leading to an increase in youth unemployment and thus a shift to the online car industry, under the
headline “ =/~ H i 40 7 A : FEZFEK FNE ML ZEE] [san ge yué xin zéng 40
wan rén : zhong guo jing ji di mi xia “néi juan” de wang yu€ ché si ji] (Three months, 400,000 new
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additions: China's economy slump leads to intensified competition among online ride-hailing
drivers.)”.

Similarly, the survey indicates that among the 50 students surveyed, 86% of the students use
Internet language in situations other than social media. For instance, 38% of the students use
Internet language when chatting face-to-face with friends, 10% of them employ Internet language
while conversing with their parents, and even 4% of students use them when doing homework and
presentations. It is evident that the use of Internet language is no longer confined to the online realm
but has permeated various aspects of people’s lives.

People's attitudes towards Internet language play a crucial role in its development. Internet
language is a form of expression created by online communities and embraced by netizens, so
attitudes directly influence the way it evolves and its scope. A positive attitude can stimulate
innovation and dissemination. When netizens are receptive to new forms of Internet language, they
are more likely to experiment with and spread these fresh modes of expression. This encourages
netizens to continuously innovate on the Internet, driving the ongoing evolution of Internet
language.

Secondly, people's attitudes are also reflected in the social acceptance of Internet language.
When netizens find a particular form interesting, useful, or aligned with their social groups, they are
more inclined to accept and use it. This social acceptance further promotes the dissemination and
evolution of the Internet language.

Negative attitudes can potentially hinder the development of certain aspects of Internet
language. At times, some Internet slang or expressions may face criticism or be perceived as vulgar
and uncivilized. This aversion may restrict or gradually lead to the decline of certain vocabulary.

Through survey data, we can draw some interesting conclusions about attitudes towards
Internet language and its impact. First, regarding the acceptance of Internet language, 46% of
respondents stated that they somewhat accept the existence of Internet slang, with 18% expressing
very positive attitudes. This indicates that the majority of people hold a positive view of Internet
language, with no one expressing disapproval. This suggests that Internet language has been to
some extent socially accepted.

However, attitudes toward the impact of Internet language on the Chinese language are more
diverse. 26% of respondents believe that Internet language has a positive impact on the Chinese
language, while 22% think it has a negative impact, and 52% remain neutral. This indicates that
some people see Internet language as bringing innovation and richness, while others are concerned
about its potential negative effects on language quality.

In the context of whether Internet language affects writing skills, 44% of people hold a
positive view, believing that it indeed affects writing, while 56% reject this view. This once again
underscores the divergence in attitudes towards Internet language, with some perceiving potential
negative impacts and others seeing no significant influence on writing skills.

The reactions of individuals to people around them frequently using Internet language can
also reflect their views on Internet slang and their own use of it. In the survey, a majority of
respondents (74%) expressed an attitude of “indifference — it is someone's freedom to say whatever
they want”, while 14% found it “interesting”. This illustrates the tolerance towards Internet
Language and freedom of expression. In the ideology of Internet users, online platforms serve as a
space for free expression, and the Internet is a platform for public discourse. Moreover, the non-
conformity and flexibility of Internet language make it particularly suitable for satire, making it
easy to capture others' attention. Therefore, Internet slang plays a crucial role in Chinese social and
cultural psychology. In a context where freedom of speech is limited, the Chinese people use
Internet slang to express their intentions, reflecting their pursuit of the right to free speech. This, in
essence, is a universal human pursuit of freedom and self-expression.
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In contrast to the development of Kazakhstani Kazakh Internet slang, the Chinese Internet
language has spread widely in China. This brings us back to the very basic question: what made
Internet buzzwords so prevalent and instantly popular in Chinese society? First of all, in addition to
the development of the Internet and the advancement of information technology, which are the
“solid conditions”, the unique Internet environment as well as Chinese society and culture have
played a key role. Many examples of Internet vocabulary mentioned above are related to a certain
social phenomenon in China, some of which are associated with specific events, and some of which
are popular and favored by the public only because of their rich expressive ability and their ability
to summarize and describe the event and the phenomenon.

Furthermore, popular Internet slang satisfies Chinese-style sociopsychological needs. Many
experts argue that China is currently undergoing a transitional phase, resulting in a transformation
of the fundamental nature of Chinese society. This period has given rise to distinctive sociocultural
psychological characteristics among its populace. With the increasing number of people going
online, these netizens seek novelty, excitement, and a desire for acceptance among their online
peers. They readily engage in humor and may voice grievances about societal or political issues in
the online sphere. Internet slang that resonates with the sociocultural needs of the people is more
likely to gain popularity [9, p. 144-146].

Moreover, the sociocultural psychological needs of netizens are influenced by traditional
Chinese beliefs, particularly in the context of Confucianism. Contemporary Chinese society
represents a semi-open system that blends Confucian ideals with Western liberalism. Consequently,
the sociocultural psychology of Chinese netizens differs somewhat from their Western counterparts,
although they share certain elements related to individualism and freedom [10].

Chinese Internet language exhibits a diverse nature. This diversity is evident not only in the
variety of vocabulary, which includes new words, reimagined usage of existing terms,
abbreviations, numerals, and letters, but also encompasses various themes and concepts. These
themes range from social phenomena to entertainment, current affairs, and politics. Humor is
generated through techniques such as puns, homophones, and references to traditional culture. This
creativity and humor, coupled with vast population and geographical diversity of China, lead to the
creation and adoption of region-specific Internet language, further enhancing its diversity. The
continuous emergence of new vocabulary and the gradual fading of older terms maintain the
freshness. The diversity of Internet language plays a significant role in its popularity. Slang terms
that fail to stand out have a lower likelihood of becoming popular.

Finally, many scholars contend that Chinese Internet language is enriching the cultural depth
of Chinese society. From a linguistic perspective, Internet language provides new cultural
references to contemporary Mandarin, making the language more lively, expressive, and vibrant. In
the process of coining Internet language, netizens reintroduce certain characteristics of traditional
language, such as incorporating elements of classical Chinese or reusing older Chinese characters in
novel ways. These aspects imbue Internet language with greater cultural significance and make it
more appealing to the general public.

In summary, the widespread dissemination and distinctive development of Chinese Internet
language are closely tied to the unique Internet environment and socioculture in China. These
expressions are linked to social phenomena, cater to Chinese social psychological needs, the
diversity and creativity allow them to cover various topics and concepts while adapting to the
demands of different regions and groups, ensuring their novelty. Additionally, Internet language
enriches the cultural essence of Chinese society by introducing new language elements, making the
Chinese language more vibrant and colorful. This phenomenon not only reflects the development
and transformation of Chinese society but also underscores the significant role of Internet language
within Chinese society and how it fulfills and shapes the socio-cultural needs of public. Chinese
Internet language is an integral part of Chinese social evolution, representing a product of the
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diversity of Chinese culture. Its development and influence are expected to continue expanding,
contributing a unique linguistic and cultural wealth to the future development of Chinese society.

Conclusion

Social media has become an important part of our daily lives. Chinese Internet language is
unique not only in its creativity and diversity, but also in the importance of using Internet language
to preserve freedom of expression due to the Chinese government's strict censorship. Censorship
restrictions have not only allowed netizens to give full play to their imagination to cleverly avoid
sensitive words and create a batch of Internet buzzwords that are popular and express public
opinion, but have also promoted the rise of localized social media platforms. Although Chinese
netizens are in a limited online environment, the innovation and development of Internet language
continues. The results of the questionnaire survey show that people's attitudes towards Internet
language remain positive, although they are diverse. Positive attitudes can promote the innovation
and popularity of Internet language, while negative attitudes may limit its development. The
creativity of Chinese Internet language expresses emotions and thoughts through flexible
combinations of words and vocabulary, reflects the spirit of the times, and records people's
emotions and lives. Internet language has penetrated into all aspects of Chinese society and is
widely used not only in the online domain but also in face-to-face social interactions, which has had
a profound impact on the development and influence of Internet language. Due to time and resource
constraints, there is still room for further improvement in this paper, such as adding examples to the
argumentation and expanding the scope and content of the questionnaire survey in order to obtain
more comprehensive research results.

Appendix
Questionnaire results

How old are you?

[
8
6
5
4 4 4
3 3
2 2 2 2
I 1 I I I 1 1 1 1

18 19 20 21 2 23 24 25 26 27 28 29 30 32 40 43 89
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Which social media platforms do you use?

Tiktok NG 13
Twitter NN 5
Facebook NN 3
Instagram I 29
Zhihu I 19
Little Redbook I 34
Douyin I 38
wechat I 46
SinaWeibo I 31

The average amount of time you spend using social media each day

M less than30minutes
H 30-60minutes

M 1-2 hours

M 2-4hours

B more than 4 hours

[ |

Do you use online terms (e.g., acronymes,
emoticons, internet slang, etc.) to interact with
others on social media?

M Yes
M No

28 of the most popular Internet buzzwords
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YYDS [yong yuin de shén]
222 [bai lan)

4R [juan]

B F- [ting ping]

NL/RF% [fan &r sai]

EIJEFE [ge jin cai]

BEILE Q [ba bi Q]

2 Q [shuan Q]

=5k [shang tou]

KM [da yuan zhong]

7] [yé qing hui]

K#EFT T [tian xudn di gong rén]
— 3 X {E [yi zhéng gé x zhu]
xswl [xiao si wo le]

THRA [xidn yan bao]

FE [zhong cdo]

PR [zin d jid da)

% [£6 xi]

F.22 [ju ying]

PTIR 2 xx [chén jin shi xx]
FEAHPFE [jing shén néi hao]
emo

RAEAK [tian hua bin]

7KEE, [bing diin diin]
FFT—> xx [zhti d4 yT gé xx]
F N THEIETT [jia rén men shéi dong ]
i AF0e A [irénhéerén]

CPU /% [CPU ni]

How many of the above Internet terms do you
recognize?

B None of them
B 10orless
B 20-Oct

58% more than 20

219



ISSN-p 2306-7365

ACAYH YHUBEPCHTETIHIH XABAPIIIBICHI, Ne4 (134), 2024 1SSN-e 2664-0686

How many of the above Internet terms do you
use frequently?

B None of them

M 10 orless
M 20-Oct
= All of them
Have you ever used any of the above online
terms in contexts other than social media?
B Yes
B No

Do you accpet the existence of internet terms?

B very much

B comparatively
B not matter

& not quite

B disapproval
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Your main reason for using internet terms is

B Express your individuality

B Others are using it, so I'm
catching up
B to show a sense of humor

B to make others (parents,
teachers) unable to understand
B prefer concise expression

B Influenced by others
B Conforming to current language

trends
¥ Accustomed to it

= Encrypted communication

In which of the following situations do you use
Internet terms?

Leaving a comment B 1
Playing games B 1

Chatting with friends on the Internet Il 3

when doing homework at home I 3

When posting instant messages online IIIIINNNNNNN——— 24
While giving a presentation at the school B 1
When talk to parents IS 10
Chatting with friends face to face INIIE———— 33

Do you think the influence of Internet terms on
the Chinese language is positive or negative?

B Very negative
B Negative

M Neutral

M Positive

M Very positive
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g ko

What is your attitude if people around you often
use internet terms?

B Disgusted. Why can't we talk
14% properly?

Cannot understand what
they mean

It doesn't matter. It's their
freedom to say what they
want.

I think it's interesting

74%
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